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WELCOME!
This workshop will cover what Website User Experience (UX) is. It will 
explain  the practice of taking a user-centric approach to design. The goal 
of UX is to create an experience for a user when visiting your website 
that is a truly positive one.

1. The impacts of UX

2. Load Speed

3. Reading Experience and colour

4. User Centric

5. Google Analytics

6. UX and Business Goals

7. Top Tips

8. In summary
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What does User Experience 
Impact?

Your business’ credibility is judged by the 
quality of your site: Website users say 75% of 
their judgment regarding a business’ 
credibility is derived from how well the 
company designed their website.

A bad website experience creates a negative 
effect on your customers: According to 67% 
of website users, a poor experience on a 
website negatively affects their opinion of not 
just one business (in the case of a franchise) 
but the entire brand.

People don’t return to poorly designed 
sites: It takes only one bad website 
experience for 88% of consumers to be less 
likely to return to the website.

Note: The above UX web design statistics are 
provided by Intechnic.
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Is UX impacting your branding efforts?

Think about your own internet habits: what do you do if a website is slow to load or you 

can’t find what you are looking for? How do these experiences impact your opinion of the 

brand? 
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How fast does your site load?

Tips for improving your site load speed

To start, test the speed of the website with a tool like GT Metrix. This will help determine how much work needs 
to be done.

Test your site now: https://gtmetrix.com/

TOP TIP: LCP measures how long it takes for the largest content element (e.g. a hero image or heading text) on 
your page to become visible within your visitors' viewport.
For a good user experience, aim for an LCP of 1.2 seconds or less

Often load speeds are slowed down because of large images on a landing page. To optimize images for the web, 
start by resizing images before uploading them to the content management system. 

Another fast way to improve speeds to purge any unused or duplicate plug-ins—some plug-ins take a long time to 
load, thus slowing down the overall speed. 

Additionally, it might be time to upgrade from shared hosting to virtual private server (VPS). As a business grows, 
so do its hosting needs. Going from shared hosting to cloud hosting, or from shared to a VPS, can make a huge 
difference to how quickly a website loads.
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Reading Experience

Answer the question
A visitor is looking for answers to their pressing questions. Generally, anything that distracts from your visitor’s 
ability to address their needs should be avoided. That means that you want the visitor experience on your 
website to be simple and quick to understand and get to what they need.

Simplicity is key: If you can’t explain it simply and concisely, then you don’t understand it well enough. Revisit 
your USP as a framework.

Keep paragraphs short: The more text you put on a page, the less likely it will be read, so keep your copy as short 
as possible. 

Use short sentences: Similar to paragraphs, you’ll also want to keep sentences short snd remove filler words that 
don’t need to be there.

Avoid jargon: The shorter and more familiar the words you use, the more likely your audience will read them.

Use digital writing tools: Everyone is prone to making silly spelling and grammatical errors, so take advantage of 
intuitive tools like Grammarly, which does a great job of picking up typos
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https://go.performi.com/goto/grammarly-main?p=ux-web-design
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How to use colour

Like visuals, colours should be used to direct readers to the key elements on each web page. 

Tips

- Refer to your branding and your corporate colour palette

- Leverage bright colours for CTAs

- Remember colour can create emotional response, ensure you are aligning these with your intentions

- Maintain consistency throughout your site

- Use fonts consistently and ensure these too follow your branding guidelines (Header, sub-header, body)
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The importance of site 
architecture

When structuring your content 
across your site, it’s critical it is 
organised in a way that meets the 
needs of your visitor. 

Navigation should be clear and 
uncluttered whilst also allowing 
the user to get to where/what 
they need in the least amount of 
clicks possible. 

Mobile responsive is also a factor 
as some navigation styles such as 
drop down or cascading menus 
can cause issues across mobile 
devices. 
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Become User Centric

Site visitors are not going to stick around if the site content doesn’t fit their needs. To create content and design a 
website that is truly user-centric, small business owners must know their audience. 

To understand their audience, small business owners should review website analytics, turn to market research 
tools to get an overall look at trends and demographics. To get deeper insights, small business owners can issue 
customer surveys, chat with customers and leverage feedback on social media.
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What can Google Analytics tell us?
Google Analytics is one of the most powerful (and free, free is important) tools available in a modern 
marketer’s arsenal.

You should have it on your site, and if you don’t, you can get started really quickly and start tracking visitors.

https://neilpatel.com/wp-content/uploads/2013/09/inside-a-ga-dashboard.png
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Tracking Conversions
Google Analytics is one of the most powerful 
(and free, free is important) tools available in a 
modern marketer’s arsenal.

You should have it on your site, and if you 
don’t, you can get started really quickly and 
start tracking visitors.

1. Source
One of the easiest and most important metrics 
to find and measure: source; in other words, 
where your website traffic originated from. (i.e. 
Search engine, if they clicked on an email link, 
etc. )

To find this, click Acquisition, then Overview, 
and you can see which sources are giving you 
the most traffic.
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2. Pageviews vs unique pageviews
Page views are just that, views of pages. On Google Analytics, unique page views take into account the same user 
going to a single page multiple times per session.
I mean, if your content is truly remarkable, they’ll keep coming back. Unique page views are a very strong 
indicator of this, but take them with a grain of salt.

3. Average time on page
This is the amount of time spent on a single page. Aim for more time if possible. The longer someone is willing to 
spend on your page (a blog article, especially) is great indication of the quality and engagement your content. 
Time on your solutions and homepage is great as well.

4. Entrances
These are "the number of pageviews for the first page a visitor “lands on” when visiting a website (a metric). In 
other words, it is the number of time that particular page was the first page viewed on the session...."

GOOGLE 
ANALYTICS
TOP 7 METRICS
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5. Bounce rate
This is the percentage of single-page sessions that left without interacting further; in other words, 
they left your website entirely. Keep an eye on it and if any pages change drastically (or the whole 
site does), then you need to do some investigating.

6. Exit percentage
This is the page that was last in a given session. 

7. Locations
Where are your visitors coming from? You can drill down from country, state, city etc.

GOOGLE 
ANALYTICS
TOP 7 METRICS

https://support.google.com/analytics/answer/1009409?hl=en
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Keep Your Business Goals In Mind

Your website should guide visitors to help you meet business goals. This means all visuals on a web page should 
guide readers to take action to meet that goal without irrelevant distractions. 

The most common website goals include:

•Driving awareness

•Generating leads

•Generating phone calls

•Booking appointments or reservations

•Increase online sales

Tip: Readers’ eyes gravitate toward images first, so instead of using a stock photo, use a product image to depict 
key introductory information, like what the product looks like and its benefits.

Consider professional photography to showcase your businesses assets and offering.
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Don’t forget mobile

Websites not only need to fit within the frame of countless small devices, but also support how users prefer to 
browse.

Optimising a website for mobile is a standard step in web development to ensure effective UX. Once the mobile 
website is created, it is important to test it on multiple different devices and browsers to ensure that the user 
experience is consistent across platforms and devices.

UNDERSTANDING 
WEBSITE USER 
EXPERIENCE



17

Creators of 
Captivating 
Communication

Be Google friendly

Google states that page speed is a ranking factor in search results. Mobile responsiveness, user-centric content 
and the use of relevant search terms greatly improves the chances that content will appear in front of your target 
audience.

Phrases of content, such as subheadings and page titles, actually determine where your page lands in search 
results – those with more optimised keywords used in their page content appear higher than others.

Where possible include links to other relevant sources as this helps build credibility within Google’s search 
algorithm by sharing trusted information with your audience. This practice also increases the probability that 
your sources will link back to you in their content.
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UX Hit and Miss

The best UX designed website designs not only look good, but also work to give visitors a seamless experience 
navigating your site and finding the information they’re looking for. 

Let’s review the next 2 examples and identify what is working and what can be improved.
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What is brand?

Hit & Miss: UX Design Examples
The best UX designed website designs not only look good, but also work to give visitors a seamless 
experience navigating your site and finding the information they’re looking for. While there are a 
number of well-designed sites that look great, that doesn’t mean they necessarily function well by UX 
standards. A good way to better understand the difference is to look at examples of both good and bad 
web designs.
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What is brand?

Hit & Miss: UX Design Examples
The best UX designed website designs not only look good, but also work to give visitors a seamless 
experience navigating your site and finding the information they’re looking for. While there are a 
number of well-designed sites that look great, that doesn’t mean they necessarily function well by UX 
standards. A good way to better understand the difference is to look at examples of both good and bad 
web designs.
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Top Tips

• Aim to ensure a seamless user experience and company branding when integrating plug-ins
• Investigate the use of iFrames to house booking plugins so visitors don’t leave the site
• Incorporate the use of webforms as opposed to email links to capture additional data and conversion 

tracking
• Reassess imagery, is the current image projecting the right first impression?
• Use contact forms at  the bottom of pages or direct them to other areas of your site to assist them 

converting and becoming a lead (sign up to your newsletter or book online)
• Maximise your ‘top of the fold’ real estate – lead with your best selling product, your USP, an amazing image 

that embodies your key offering
• Make it easy to contact you (phone, email etc displayed)
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Quick wins to assist digital advertising efforts

• Increase the opportunity for Micro and Macro conversions (short and long form webforms to gather 
customer data and build the database for future activities e.g. eDM

• Landing pages/thank you pages following initial conversion to create secondary conversions
• Imagery/tone of voice/branding (across plugins and assets)
• Lead nurture strategies (smaller lower value assets on offer) 
• Understanding the audience (align offerings with each stage of the journey)
• Evaluating your high value assets/content (ensuring data capture on high value assets) 
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In Summary

When it comes to UX small business owners need to check in frequently, test and pivot their strategy accordingly. 
Fundamentally website UX is where form meets function for both the business itself and the site users.

To maximise conversions the user’s needs, wants and questions need to be at the core of your site’s design and 
positions your website as one of your most valuable digital marketing assets.
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